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Dear Lovwen

I would like to take this opportumity (o thank vou [or yvour assistance and direction
with the recent Brand Development exercise for Ennio International. We arrived at a
suceinet and concise Brand Identity that we all believe will *Differentiate” us from our
competitors and “Resonate” with our customers all over the world.

From a Markeling viewpoint, 1 found the exercise most beneficial.  The Brand
Identity Development Workshop involving our Management Team  and  Board
Members provided a Torum for a wealth of diverse information to be streamlined into
one strategic direction.

[t was a pleasure to work with and learn from you during the process and 1 look
forward 1o drawing upon vour expertize throughowm the implementation phase.

Yours sincerely
ENMNIO INTERNATIONAL

Marketing Coordinator
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